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Newly hired employees are eager
Take advantage of that Dbehavior

XIntroduce them to their bé&neaifi

X Engage them in using the myr.i
pl ans.

Why New Hire Benefits Commu

The efforts you put into helping newl.\y
their spouses understand their benefit

pay dividends. First, it helps t
manage their health and wel fare
Second, the better they are at

are to help you save on benefit
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Eight I deas for New Hire Ben

1.BrandAppgply the same theme and desi
communications. This consistency
materials and reinforces the val

. . . Our Services
.Benefits Weddemcommend using

gui de with new hires I f it )

h . Ry e [ any size group and

. ange_communlca budget. Ask for a quote
confusing. To use an open enro benefi

benefit changes separate

newsl etter. Translation, printing,

and fulfillment are
available.

Priced affordably for

dnteractilvret evri adeetoi:ve means Vi
watching a video. Al so use i
l ink in an offer |l etter.

Studi es reveal t hat four ti mes a
rat her watch a video than read

.Make |t AYobumcheéenmefi ts communicati o
with |imited jargon, and attractive

.Home Mailfeyo®u post benefit materi al
the employee and spouse know where
the mailer for them to scan for

.Ema:ii Al s o, emai | new hires to
are availabl e, how and when t
t heir home.

.Fol luoppAf t er the enrol |l menutp peemmaiold,6 a ng
mail er with instructions for ac&ess
website, health advocat e, service ¢
et c. You need them to use these ser

Ot her options include a video
| ami nated card | isting benefit
with contact i nformation.

Al s o, i nform them of
mai |l ers available during
education and event s,

.Recruiter SRimomwairde srecruiters wi
help in discussing benefits with
o Websgtehcomm.
Aa 0gle.
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Creative

Design is the

intermediary between
: information and

Be sure writing dlsi milteajraraghadn camd i d EHIEEEbIF

Keep paragraphs short with descript IN=Hreler

those who scan for what iIinterests t

Use creative design, images, and in A P
accelerate |l earning. Customization

i i Although
Consider keeping rates from clutter though our costs are

| h | low, compared to
employees to go to the enro LIRS competitors, all design

Print and mail to homes 0o@&@ ponPtor d s nEREHERTIEHER
reach spouses. customized to our

- . |' ~
I nclude anmeagui ERdSAoOtices. clientso be

and branding.
Dod&@ just produce your guide for enr
resource for employees to refer to

Flip Book

Convert your Benefits
Guide into a flip book t
post or email. Check
out this sample.

Flip Book Sanie

2020 Benefits
Decision Guide
You Have Ch
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