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Ideas, Samples, and Services 

Newly hired employees are eager to learn about their new employer and benefits. 

Take advantage of that behavior as it may not last:   

X Introduce them to their benefits so they can choose whatôs right for them.  

X Engage them in using the myriad tools and resources available through the 

plans.  

Why New Hire Benefits Communication Is Important 

The efforts you put into helping newly hired and newly eligible employees and 

their spouses understand their benefits and their accompanying resources will 

pay dividends. First, it helps them choose their benefits appropriately, then 

manage their health and welfare using the benefits as you designed them. 

Second, the better they are at using their benefits effectively, the more likely they 

are to help you save on benefit costs and claims.  

About This Resource Guide 

This Resource Guides contains ideas, samples, and services for communicating 

benefits to newly hired and newly eligible employees. Three other communication 

Resource Guides are available for open enrollment, ongoing benefits education, 

and wellness programs and incentives. See page 7.  
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Eight Ideas for New Hire Benefits Communication 

1. Branding: Apply the same theme and design used for your other benefit 

communications. This consistency helps new hires identify future benefit 

materials and reinforces the value in your benefits. 

2. Benefits Guide: We donôt recommend using an open enrollment benefits 

guide with new hires if it describes benefit changes for the year. These 

change communications have little meaning for new hires and can be 

confusing. To use an open enrollment benefits guide for new hires, describe 

benefit changes separate from the benefits guide in a change notice or 

newsletter.  

3. Interactive Video: Interactive means viewers can take action while 

watching a video. Also use it with prospective employees or included as a 

link in an offer letter.  

Studies reveal that four times as many people would 

rather watch a video than read the information. 

4. Make It Attractive: Your benefits communication should be easy to read, 

with limited jargon, and attractively designed with images and infographics.  

5. Home Mailers: If you post benefit materials online, send a home mailer so 

the employee and spouse know where to locate them. Use a QR code in 

the mailer for them to scan for accessing posted materials and videos.  

6. Email: Also, email new hires to alert them when and where communications 

are available, how and when to enroll, and if you are mailing anything to 

their home. 

7. Follow-up: After the enrollment period, send a follow-up email and/or home 

mailer with instructions for accessing resources, such as a health planôs 

website, health advocate, service centers, telemedicine, EAP counselors, 

etc. You need them to use these services to help control benefit costs. 

Other options include a video promoting these resources, a magnet or 

laminated card listing benefit contacts, or a digital phone app to download 

with contact information. 

Also, inform them of any ongoing benefit education videos, webinars, or 

mailers available during the year or provide a calendar of coming benefits 

education and events, such as benefit fairs, enrollment periods, etc. 

8. Recruiter Summaries: Provide recruiters with a short guide to benefits, for 

help in discussing benefits with prospective employees. 
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The Better the Guide,  
the Better the Perception of Benefits 

Benefit guides should contain the information and guidance employees need to 

choose benefits based on their individual needs and budgets. Consider these tips 

for your guide:   

X Be sure writing is clear and conciseðlimit jargon and define terms. 

X Keep paragraphs short with descriptive headers that convey content for 

those who scan for what interests them.  

X Use creative design, images, and infographics to attract attention and 

accelerate learning.  

X Consider keeping rates from cluttering your guide and encourage 

employees to go to the enrollment system for pricing.  

X Print and mail to homes or post as a PDF or flip bookðitôs important to 

reach spouses.  

X Include annual ERISA-required notices.  

X Donôt just produce your guide for enrollment, position it as an ongoing 

resource for employees to refer to all year.   
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Creative Design 

Design is the 

intermediary between 

information and 

understanding. 

- Richard Grete 

Flip Book 

Convert your Benefits 

Guide into a flip book to 

post or email. Check 

out this sample. 

Flip Book Sample 
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Customization 

Although our costs are 

low, compared to 

competitors, all design 

and content are 

customized to our 

clientsô benefit plans 

and branding. 


